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S T A T E M E N T

The Society for Foodservice Management provides professional 
development through research and information, continuing education 

and member interaction in a collaborative environment.
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As a client liaison member, my SFM 
membership is valuable to me because it affords 
huge networking opportunities…In fact, when I 
recently had to fill a senior management 
position, I hired someone I had known for years 
through SFM.

Barbara Boden, JP Morgan Chase

As a consultant, my SFM membership is valuable 
to me because SFM is filled with passionate, 
creative, savvy and smart food service operators 
who are constantly pushing themselves. When 
you come to SFM events, you leave with 
knowledge, resources and connections. SFM is a 
powerful organization for anyone interested in 
doing better and challenging themselves.

Andrew Shakman, LeanPath Inc.

As a contractor, my SFM membership is 
valuable to me because of the online tools 
provided by SFM benefit the depth and breadth 
of management.

Howard Weinstein, ARAMARK

As an client liaison, my SFM membership is 
valuable to me because many of the studies 
available through SFM are benchmarking and 
the Society is one of the few to offer this 
information. This information is an excellent 
value to foodservice managers who are 
interested in improving their performance.

Owen Moore, New York University  

As a supplier, my SFM membership is valuable 
to me because what SFM provides to people in 
onsite foodservice management is a lot of 
expertise and sharing of opportunities and
ideas. Education, knowledge and 
networking are key. As we work 
together, we grow together.

Scott Siers, Siers Consulting
(formerly with PepsiCo Foodservice)

As a supplier, my SFM membership is valuable 
to me because its members are high-level 
decision makers.

Melanie Marken, Peet’s Coffee & Tea

SFM…More Valuable Now Than Ever….




